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Bachelor Digital Business & Development
Communication et publicité digitale avancee

ALL YOU NEED IS
DIG\TAL IMC*

2024-2025 hubert kratiroff

*Integrated Marketing & Communication




1 New Marketing (IMC-UX)
= decomposition taxinomie
2 New Economy

- platform - plateformisation
3 Stratégie - Secret Sauce

= Strategies digitales

4 Content marketing

5 Search & Tech

& ADTech & Innovation

7 Social Media & Influence
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marketer

& Gary Vaynerchuk

DIGITAL MINDSET

«Software is eating the world»
al6z

Mark Andreessen e iy T user engagement

IGITAL
mindset
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hubertkratiroff

06 80 43 29 05

hubert@kratiroff.com
linkedin.com/in/kratiroff
@kratiroff
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REVOLUTION
o

JEREMY RIFKIN

THE
GREEN
NEW DEAL

WHY THEE FOSSIL FUEL CIVILIZATION
WILL COLLAPSE BY 2028,
and THE BOLD ECONOMIC PLAN
TO SAVE LIFE ON EARTH

NCW YORK TIMES BESISELLING THO

-
THE TEIRD INDUSTRIAL REVOLUTION The Next Great Economi®™Revolution

JERENY RIFKIN

reiMes
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Michel
SERRES

-3000 ecriture
1450 imprimerie/chiffre
2000 NBIC

Luc
FERRY

1800 Vapeur
1900 Electricité
2000 NBIC

= A
REVOLUTION

TRANSHUMANISTE

11 13 1eCaromdecioo #1 ubetaation
S todentn vort Socimntne (o vies




s Jll JEUNES DOIVENT TOUT REINVENTER : UNE MANIERE

muchel serres

DE VIVRE ENSEMBLE, DES INSTITUTIONS, UNE MANIERE D’ETRE ET DE CONNALTRE...

petite poucette

[ MANIFESTES LE POMMIER!]




REVOLUTIONS :

~ SOCIALE

FCONOMIQUE
TECHNOLOGIQUE



REVOLUTION AGRICOLE
INDUSTRIALISATION
TERTIARISATION
DIGITALISATION




Transformation Digitale
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TRANSITION Produit - Service - Offre
Innovation - Numeérigue -NBIC

Value Proposition

Product management - Falorication

D54
% . S Durabilité - Empreinte CO2
. & X Frugalite - Responsabilite
| = Ecosysteme
Q RSE - CSRD
—
v UX-CX
<
=

La voix du client - Expeérience fluide
Marketing digital - Commmunication digitale
Omnicanalite

TRANSITION Méthodes - Process
Outils numeériques & Agilite
Management - Travail - RH

Finance & Supply Chain
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®
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Transformation Di
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PLATFORM




servicisation
disruption
uberisation
tycoonisation
plateformisation




Nouveaux
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Modeles
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TAMBOUR HORIZON LIGHT UP CONNECTED WATCH

Louis Vuitton Watches by Jean Arnaud

TAG HEUER
CONNECTED GOLF
EDITION

tag heuer

D) SAPPHIRE GLASS

G WEART RATE MONITOR

LEDGER HUBLOT

LVMH

)

e ealy ZENITH
ZBNITH A, ~ y/

\

Frédéric Arnault is appointed CEO of LVMH Watches



Why we buy: Features vs Jobs

Even though people buy this... ...they really want this
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STARLINK PREMIUM

PREMIUM

THANK YOU FOR YOUR INTEREST IN ORDERING STARLINK!

Starlink Premium is not yet available in your area. Please check back for future
availability in your area.




A CELLPHONE TOWER IN SPACE

Starlink Satellite Network

: : Unmodified Cell
alk, Text, and Data Service Partner Operator Starlink Ground Network Phone

A NOT K

GET IN TOUCH

-

STARLINK

< Adam

Cell service in the great outdoors!

Hiking with my family, and it's
reassuring to know we're not
completely off the grid. Let me
know if you get this!

YES! got it!

arlink.



https://direct.starlink.com/

» PREMIUM

STARLINK PREMIUM
n

Direct S\WARM
ell 0S4 10T

THANK YOU FOR YOUR INTEREST IN ORDERING STARLINK!

Starlink Premium is not yet available in your area. Please check back for future
availability in your area.




TS50 MODELS MODEL3 MODELX MODELY POWERWALL

(D2,5s | 804litres 652km
COMMANDER

De 0 4100 km/h Capacité de Autonomie

chargement (WLTP)

MODELS  MOULL § MODLL & MOUEL *  FOWLKWALL
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CyberCab / RoboVan / Optimus

TEsLA [LIVE]

~
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Project Titan Select
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https://www.youtube.com/watch?v=uvlJvqwNGuc

@ For $9/month, Prime members get access to:

: . . ~ B 24/7 on-d d ia S agi ith id
amazonone medical  Pay-per-visit  Membership  Help/FAQ  Browse all health v = GEGHTERANS T bt
N’ - VideoChat or Treat Me Now
In-app health records and Convenient prescription refill
care plans E and renewal requests

prime ‘ one medical
\-/7

-

24/7 on-demand
care with Prime

0 This membership benefit is exclusive for Prime members.

Start your 30-day free Prime membership trial

Members can easily book appointments within the app. Appointments are billed to you
or your insurance.

For $9/month, Prime members get access to:



(] PillPack

by amazon pharmacy

PillPack by Amazon Pharmacy

HOME HOW IT WORKS  PRICING

amazon pharmacy

Prefer your meds
in bottles?

amazon pharmacy
Morgan Smith

N et .-

METOPROLOL ER50%,
Take one tablet by ™'

PillPack

by amazon pharmacy

Prefer your meds
in packets?

g:00AM &
600PM (@ M

1 METFORMIN S00MG

Monday 1 LOSARTAN 50MC h
TIN 4OMG ) OMEPRAZOLE Dﬂu“’“
1 ATORVASTATIN & % oS 100!
1 FISH OIL 1000MG 100 P 1
1 MELATONIN SMG Monday
1 FERROUS SULFA

toocusartiony  ypupack NI

O Piupack  NHIE

O PiltPack '.

KAREN
CAMPBELL

Sep 30 — 0ct 29

Roll 10t 1

Levothyroxine E2mcg Tabiets Oty 30, Take } 10
y 1M Br 0 ML

CA0L001104 BY A

Atorvastatin &0 g Tabiets, Gty
RAV04006471 BY: JOHN MRLER

S
Omeprazole 40mg Capsuies Gty X0
2004008432, BY. N MLLE L)
Losartan 50mg Teslets Oty 30

26 ARLA WHITE
RU0500444), BY CARLA

Malatonin Smg Tablets Oty 30
Fish Gil 1000mg Capsules
oty 30

e -
Raren Campted

CFAL0)]
¥

Take 1 tablet by mouth G

Get Starte:




You'll get the meds you need
every month

Pharmacy support Automatic refills Free delivery
day or night before you need them right to your door

Roll 1 of 1 O]

JORDAN SMITH ~ sep30—0at2

8:00 AM =
Monday Q ?
| METFORMIN 500MG

& Prescriptions

1 LOSARTAN S0M3
1 numu’zLﬂmm @ Levothyroxine 88mcg Tablets, Oty 30, Take 1 tablet by mouth daily.

Metform“‘ 5oomg 1 VIYAMW 0 10050

g RXNO4001134, BY: JOHN MILLER
200AM E Atorvastatin 40mg Tablets, Qty 30, Take 1 tablet by i
> & RX#06006471, BY: JOHN MILLER 5
OPitPack (IR : S 3
. = § aw Omeprazole 40mg Capsules, Qty 30, Take 1 tablet by mouth «
(ke LA 3 RX#06006432, BY: JOHN MILLER
W 3 L? & Losartan 50mg Tablets, Qty 30, Take 1 tablet by mouth daily.
Decomber = B 2 = RX$06D06443, BY: CARLA WHITE
£ =
@ November 29 R &
5 c&:’ ¥ 3 Non-Prescriptions
,éEE i & Melatonin 5mg Tablets, Qty 30 . Vitamin D3 1000 IU Tablets,
QN ¢ / < t
'Q‘L%’ / Fish 0il 1000mg Capsules, W
. Qty 30
Jordan Sevith PillPack LLC Ougensed by I oa Octoder 29, 2020. Discard after January
1720 Beacen Sereet, 250 Cammercal Sireel 262020 Caation: Faderal i promuads 1he transler of
Sums 4 Natchestor. NH 01011118 Mhis drug 10 sny 2orsan aiher than the patiars for whem
Somervile, MA 0214) 8557454725 Howas prwscrided. Unger cortain ciroumstances, chemesal

DEA Mo FRA01 3433 Gegracatan of dregs may scut










Market capitalization of Zoom Video Communications vs. the 15 biggest airlines

$151B $151B

Notes: Airlines selected based on # of passengers transported in 2019; market cap as of Oct. 26, 2020
ource: Lufthansa Innovation Hub, TNMT.com, Yahoo Finance
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Netflix and the Culture
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11/11/2022
100 milliards $ ?

2023 : divise en 6
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/ \ 8 QQ Tencent f&ifl

WeChat
TenCent

1998 Gaming Music  Tencent
O-ICQ —> QQ Riot Game LOL Pony Ma
+2011 WeChat Supercell , UbiSoft 11e ste mondiale
+2015 WeChat Pay e-Sport 5% Tesla
Mini MicroProgram TME Tencent Music
_— Open Source SDK Entertainement
Karaoke

Vidéo \ —
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Si les produits
deviennent des
services...

gue deviennent
les services ?



TNMT 9€lo ag WIine — \water

gov retall ~ mobility sport
food |ega| CivIC (ravel
culture _ I | 1[:," - WI_W mobiﬂfyur

mar prop med

Slee
cal” ad ed deep ’

TNMT : Travel and Mobility Tech X caltech
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Big Tech
Magnificent /

GAFA ]




Magnificent 7

Magnificent Seven tech companies
Apple, Microsoft, Google, Amazon, Nvidia Corp, Tesla and Meta
= 60% NASDAQ

e T

THE
— IVEAGNIFICENT REVEALED: THE MAGNIFICENT SEVEN STOCKS
SEVEN WHICH HAVE SHOT UP THIS YEAR THE MAGNIFICENT SEVEN
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GAFA  MSNT
NATU  BLY
BAIX BDH




GAFA  NMSNT

Google* Amazon Facebook* * Apple Microsoft Salesforce NVIDIA Twitter * **
Netflix Airbnb Tesla Uber Booking Expedia Yandex****
Baidu Alibaba Tencent Xiaomi Bytedance DJI Hikvision BYD

*Alphabet **Meta = MAAA ***X. ****Huawei / Cisco / Oracle Naver
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servicisation
disruption
uberisation

tycoonisation

plateformisation
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economie classique économie plateforme
intermédiaires couches

1=> 2= 3=p 4
v

S
Qe ¥




PLATEFORME
gconomie bitace



Plateforme multi-couches

1/ écosysteme

2/ données

3/ réseau / commercial / transations
4/ infrastructure logicielle / virtuelle

5/ actifs réels et tangibles

Plateforme multi-faces

Becoming a top urban @ 1 / p atl en t

mobility platform and one-
stop for all the urban
transportation needs

@ Make additional income by being _

flexible, and without a boss

2/ pharmacien

Avoid car ownership, and avoid
inefficient cab riding Riders

<

3/ infirmier
4/ docteur

ﬁ.':" }_’-@3&% 5/ labo

selfdriving  elecric bike 6/ instance (cpam, amelie, sécu, mutuelle)

cars scooters  sharing

ay3 3o bupjoo
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JEREMY RIFKIN

LA NOUVELLE
SOCIETE
DU COUT
MARGINAL

ZERO

L'INTERNET DES OBJETS
L'EMERGENCE DES COMMUNAUX COLLABORATIFS
ET VECLIPSE DU CAPITALISME

troduit de |'arglais {Exots ais)
sot Frantoite el Posl Chembs

Coll moyen

R Sl <l
ReCetie martdimnaie
( .':‘.0_ i :" i

o Quaniiés procunies




soit on invite

I'écosytéeme sur @
notre plateforme
soit on se retrouve sur

une plateforme tiers






Transformation Digitale
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TRANSITION Produit - Service - Offre
Innovation - Numerigue -NBIC

Value Proposition

Product management - Falorication

La voix du client - Expeérience fluide
Marketing digital - Commmunication digitale
Omnicanalite

Q R
— QU - :
O =20 Durabilité - Empreinte CO2
C_TL QL Frugalité - Responsabilité
= o % Ecosysteme
| O RSE - CSRD
<
g UX - CX
<
=

TRANSITION Méthodes - Process
Outils numeériques & Agilite
Management - Travail - RH

Finance & Supply Chain

Transformation Di

QOO




MARKETER COMMUNIQUER VENDRE
MARKETING INTERNE CHOIX DES CANAUX BOTTOM FUNNEL
INFILTRER LA CULTURE CHOIX DES IMESSAGES SQL
ANALYSE DE MARCHE ~ MIESURE DE LA DIFFUSION L EAD NURTURING
BUSINESS INTELLIGENCE MQL CLOSING

VALUE PROPOSITION
CREATION DE L'UX-CX

G toutsurlemarketing.com/MT|



' marketer
2 communicuer
3vendre

l Innovation




MARKETER LINNOVATION
COMMUNIQUER
VENDRE




MARKEIER
L INNOVATION




COMMUNIQUER
L INNOVATION




VENDRE
& RENTABILISER

L INNOVATION
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wearable

VO2MAX

®
... Fm
yon
Cerba HealthCare ¢ business | executive
school education

Smart Glasses

S,

”~ 5, =
Smart Bracelet @ E Smart Watch
- -
/ \
Smart Finger " ‘ Smart Shirt

: \
Smart Ring ° '
] SGPS/GPRS
d trol
Smart Belt SRG=m 4 Body Contro
|
\
Bluetooth
Smart Pants n Key Tracker

N

-

Smart Socks Z o
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% Cargo cult
‘ From Wikipedia, the free encyclopedia
For other uses, see Cargo cult (disambiguation).
A cargo cult is a millenarian e
.‘ belief system in which
adherents perform rituals which }g

they believe will cause a more
technologically advanced
society to deliver goods. These
: cults were first described in
Melanesia in the wake of

Ceremonial cross of John Frum
contact with allied military forces cargo cult, Tanna island, New Hebrides

during the Second World War. (now Vanuatu), 1967







L'école en
quelques chiffres. e

TOP
EUROPE

8000

PERRRRRERARRRERRARRERRERRERAANY
PERRERRERRERRERRERRARRERRERAINY

RUSSIE

| SANTE
ET BIEN-ETRE

2 ENERCIE
ET CHANGEMENT
CLIMATIQUE

3 TRANSFORMATION
DICITALE

4 ECONOMIE
DU PARTACE

5 c£oPOLITIQUE
ET ENTREPRISES

6 ENTREPRENEURIAT

* CHAIRE PAIX ECONOMIQUE,
MINDFULNESS,
ET BIEN-ETRE AU TRAVAIL

+« CHAIRE TALENTS DE
LA TRANSFORMATION
DICITALE

* CHAIRE FERE
FEMMES ET RENOUVEAU
ECONOMIQUE

* CHAIRE ANOSMIE:
RENDRE VISIBLE
LINVISIBLE

* CHAIRE PUBLIC
TRUST IN HEALTH

* CHAIRE TERRITOIRES
EN TRANSITION

6 EXPERTISES DE RECHERCHE

6 CHAIRES

TOP
FRANCE

7Z

CLASSEMENTS EN MOYENNE SUR LES DERNIERES ANNEES

N\

LA R RREREEAI AL

ETUDIANTS DONT 3300 INTERNATIONAUX
ET 150 SPORTIFS DE HAUT NIVEAU

143 125

NATIONALITES REPRESENTEES AU SEIN DE LECOLE UNIVERSITES INTERNATIONALES PARTENAIRES

PARTICIPANTS EN FORMATION CONTINUE

46+ 500

DE PROFESSEURS INTERNATIONAUX COLLABORATEURS

20

PROGRAMMES DE FORMATION

Creverture en 2014

PARIS

Ouverture en 1584

CRENOBLE

7000

PROFESSIONNELS D'ENTREPRISE
QUI PARTICIPENT A LA VIE DE
LECOLE

250

ENTREPRISES PRESENTES SUR LES
FORUMS DE RECRUTEMENT
DE LUECOLE

1000

CADRES PRESENTS LORS DES JURYS
D’ENTREE ET DE SORTIE

2 CAMPUS EN FRANCE




GRENOBLE
ECOLE DE
MANAGEMENT

@ OClamemots

En rejoignant Grenoble Ecole de Management,
vous faites le choix d'une école réellement
engagée. Notre mission et notre raison d'étre :
apporter des réponses, par la formation et la
recherche, aux grands défis de la transition
écologique, sociétale et économique,

et contribuer & un monde plus résilient,

plus juste, plus pacifique, plus responsable.

grenoble-em.com

12 rue Pierre Sémard - 38000 Grenoble

183 avenue Jean Lolive - 93500 Pantin

Act

Think

mprcect




