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2 Digital IMC

3 Search Web + 1A

4 1A & Tech

5 Social Media

6 Influence Marketing

7 Content marketing

8 ADTech & Innovation
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1 Retail Marketing (UX-CO2)
2 New Economy

3 Stratégie - Secret Sauce

4 Funnel

5 Social commerce

6 Plateforme

7 Retail Media

8 U-commerce

9 GA4 - Data Driven Retail
10 Plan digital (commun)
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Calcul du taux de
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5% pub RS
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15% seo
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